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m 7]

The speaker doesn’t want to argue with his mother.

The speaker thinks the bathroom needs cleaning.

The speaker usually cleans the bathtub and toilet.

®@eeo

The speaker would rather not clean the bathroom.

me [2]

The speaker will cancel the camping trip.
The speaker will do an outdoor activity.

The speaker will quit his soccer team.

(SESOECNS)

The speaker will watch the soccer game.



ms [T

(D The speaker could not make toast.
@ The speaker didn’t want to eat toast.
@ The speaker wanted something else.

@ The speaker went out to breakfast.

e

@ The speaker always reads the newspaper.
® The speaker likes reading news on his phone.
@ The speaker needs to buy a new smartphone.

@ The speaker wants to buy the newspaper.

hTHE1BARKDYTY,
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12 REVEIBIOVTEHZLTVET,
What is the woman going to buy?

Shampoo and toothbrushes
Shampoo and toothpaste
Soap and toothbrushes

ORSOEONS)

Soap and toothpaste
13 KARLAPEHICOWTHZ LTWED,
What will the man probably join?

The rugby club
The running club
The soccer club
The volleyball club

(ORORORS)

14 RARED V7 IRATOTLEYT—2a il o0 T#@Ez LTWET,
How does the man feel about the presentation?

He should have colored the graphs.
He should have practiced before a mirror.

He should have practiced more.

(SESORORS)

He should have used more graphs.

-11-
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What do the two people agree about?
The crowds were helpful.

The race was much too long.

There wasn’t enough water.

&0

There were too many runners.
16 KARLEARy MzOoWTEEELTVWET,

Which is true about the man’s dog according to the conversation?

@ She has a long tail.

® She is a little wild.

@ She is nice and friendly.
0)

She is smarter than the cat.
B17 HAHBHZ SNS DEVWHZHA TV ET,
What does the woman need to do after this?
Choose a password and add some friends

Choose a password and install the app

Upload a photo and add some friends

(ORORORS)

Upload a photo and install the app

ChTHEIMIIEDHYTT,
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LREVELTA,
Group Number of People Total Fee
Group A 5
Group B 10
Group C 4
Group D 7
Group E 12
Group F 15
® $60
@ s75
@ s4
@ s120
® s150
ChTHEABAIIERDYTTY,
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Galleries Condition A Condition B

Condition C

Black and White

Red Studio

The Pit

® e e o

Zenith Gallery

f5126 is the gallery you are most likely to choose.

Black and White
Red Studio

The Pit

Zenith Gallery

(SESOEONS)

ChTEABBIZEDYTTY,
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O How the Price of Coffee Compares in Cities around the World:

[Higher] [Lower]
O World Coffee Culture
Type Where Is It Common? Price
cold-brew coffee in the world ~ w>
Coffee Shop | specialty coffee e ) high
morning service in Japan =
Vending ) -
Machine canned coffee Sl reasonable

Vo

.16-



27 -2 ¥ —t ok ICANADICRBENZ L DR, KOO
(0~0) »> 54 5—@mo s L,

Copenhagen > Lagos > Tokyo
Copenhagen > Tokyo > Lagos
Lagos > Copenhagen > Tokyo
Lagos > Tokyo > Copenhagen
Tokyo > Copenhagen > Lagos

oo

Tokyo > Lagos > Copenhagen

fi28~31 T—2>—1to%EM | 28 |~ [ 31 |icAhsnicBRbEDRL D%,
505G (D~@) D555 62T OBU L S o BHE 2 L |-
FoThhEEHA.

@ in Japan @ inthe world @ high @ reasonable

32 #EONEL—HTHBOEEND. BLEYZLO%, Wo0mKE (0

~@) D> BHHE—DBULE,

() Canned coffee became popular in Japan as other countries lost interest
in it.

@ In its history of coffee, Japan has established a distinct coffee culture.

@ Japan sells more kinds of specialty coffee than any other country does.

The first Japanese coffee shop introduced the idea of “morning service.”

EoMIEcHICKREET,
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Top Coffee Exporters to Japan

(in thousands of tons) ;gg:g

200
150 e —

100
50

: - | W

Brazil Vietnam Columbia Ethiopia Guatemala

@ Coffee consumption in Japan has been gradually decreasing since 2010.

@ Most Japanese coffee shops serve Columbian coffee as well as Brazilian
coffee.

@ The treaty made in the 1800s contributed to Brazilian coffee’s success in
Japan.

@ Vietnamese coffee will soon become more popular than Brazilian coffee

in Japan.

ChTESHIERDYTY,
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Akira & Monica 2%, V7V T+ —FMH(—ADOHETHZEL2HE L L
2T LEHEEDICOWTEEEZLTWVLET,

134 What is Akira’s main point?

Reality TV programs are a new form of TV entertainment.
Russian classics are better than TV documentary programs.

The quality of TV programming has been getting worse over time,

OEGOEORS)

There are things that foster mental growth more than reality TV.
35 What does Monica think about reality TV?
It enables ordinary people to become famous actors.

It helps people to understand human psychology.

It is like a documentary ahout ordinary people.

SESORORS)

It is more relaxing than any other type of program.

ChTEREARKRDYTY,
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P A D24 (Naoko, Peter, Jeremy, Michelle) 7%, F-EHAITDAT 47
JREIZDNT D Peter DFEF# BB TERZHMEZ LTHWET,

Naoko

Peter

Jeremy

Michelle
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® ®

Digital Advertisers Increasingly Number of U.S. Adult Users
Target Kids per Month
® Digital T Non-Digital 0 (in milions)

50 100 150 200 250
(in billions of dollars) _ T
4 AM/FM Radio [T

3 — | TV/Live + Recorded [T
5 App/Web on a
Smartphone [

1 — —I 1 Internet on a PC | e
0

Tablet |
2018 2019 2020 2021

® @

Average Daily TV Consumption Food and Drink Sales
of American Adults of U.S. Restaurants
(time) (in billions of dollars)
800
7:15
5:50 700
3:43 600
154 500
j 400 g s T i
18-34 35-49 50-64 65+ (age) 2016 2017 2018 2019
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Bos 4 4
E&ER(%) | 60.0 | 45.6
e EAIR—&E
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